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Abstract In recent years, various methods for extracting a set of web pages with a common interest on a specific topic have
been developed. The set of web pages is called as web community. We have been developed a method to extract web
communities from web archives. Although these methods enable us to classify a huge amount of web pages automatically, it is
difficult to verify the accuracy. On the other hand, since web directories like Yahoo! Japan classify web pages manually, we
can expect them to have high accuracy. But they can classify fewer pages than web communities. In this paper we compare a
set of web communities with a web directory and to clarify differences between them.
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