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Introduction Task Setting
Ordering concepts from various perspectives a set of concepts concepts ordered by
IS essential to make decisions in a daily life + an adjective attribute intensity
Voting Task scheduling Choosing a restaurant
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reliable? Smart?  important? “urgent? tasty? cheap?

Question: Can we derive our views on concept
ordering from what we have written?

What is the the ordering maximizing averaged
gold standard? Spearman’s p against human orderings

due]e]elY:] | Extract pieces of ordering evidence from social media and integrate them in supervised learning
SVR [Drucker et al. ‘'97]

Tralrz ‘ ’@} T+e{st Ranking SVM [Joachims ‘02] (Support Vector Regression)
PR - Generate a feature vector - Generate a feature vector
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Co-occurrence | Look how large that elephant is!

Dependency An‘ ts are so small that elephants can’t kill them
Simile He is as brave as a lion 3 f
Comparative |Elephants are larger than dogs Y

counts to feature values noun—adjective co—occurence 71 |
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Evaluation Correlation against gold-standard orderings Ablation test for Ranking SVM
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[Data] mammall(larle) -------------------------------------------------------------------------------------------------------------------------------------------------------------- — Features ave. P
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bird (cute)
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& comparative 0.424

Aggregating evidence is effective
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